
MKTG 301H
NEWBIN

Caroline Sliver,  Justin Morrison,
Jessica Ledesma & Abigail Cozza

Marketing Research and Strategy



TEAM MEMBERS

Jessica Ledesma Abigail CozzaJustin MorrisonCaroline Sliver
Finance and EconomicsAccountingActuarial ScienceMarketing and

Digital/Print Journalism

2



RESEARCH
INSIGHTS

3



HOUSEHOLD INCOME
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RECYCLING SERVICE ACCESS
​
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                       can alleviate the

disparity in recycling

frequency for lower-income

families and individuals.
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DEMOGRAPHICS
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AGE BREAKDOWN
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CONVENIENCE
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PROMOTION
BACKGROUND
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MISSION

Recognize. Replace. Revolutionize.
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POSITIONING

For time-starved current recyclers,
                    is the only brand among all
recycling services to offer convenient

curbside pick-up at any location, any time.
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AUDIENCE
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JOHN L., 63
Lifetime Recycler

ALICE M., 37
Time-Starved Parent  
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MESSAGE

Recycling doesn't have to be difficult or time-consuming.
Your current recycling program is not your fate.

# Can

can give back to you for all the giving back you do.

can make recycling convenient.

can pick up recycling at any time, any place.
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IMC CAMPAIGN

# Can
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Real-Life Musical 
Performances

CONSISTENCY

# Can
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SOCIAL MEDIA
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Real-Life Musical 
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REWARDS
PROGRAM
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Real-Life Musical 
Performances

RETAIL DISPLAY
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TESTIMONIALS
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Questions?

THANK YOU!
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